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Small businesses everywhere are turning to social media to engage their customers and
generate new business. Unlike traditional marketing channels, social is accessible to nearly
any business with an Internet connection – regardless of your budget or experience.
The most important step you can take with social media is to get started. Each day you wait
you are missing out on new ways to engage new and existing customers.
This guide will give you the tools and guidance you need to get started with social media.
In addition, we’ll outline some of the best practices for using social media correctly. Finally,
we’ll show you how popular tools like the Social Inbox can help you streamline all of your
social media efforts into one central location.

Why Social Media?
Social has proved it’s not just another fad and has proven to be a long-term online marketing
solution. Billions of people around the world have embraced social media as part of their
daily routines, and these people expect their favorite businesses to join them on sites like
Facebook, Twitter, Linkedin and others.
Recent studies continue to prove the value of social for small business:
»» 7 out of 10 consumers are more likely to use a local business if it has information available on a social media site (comScore)
»» 85% of customers expect a business to be active on social media (Vocus)
»» 72% of people trust online reviews as much as personal recommendations from real
people (Search Engine Land)
»» Social media has a 100% higher lead-to-close rate than outbound marketing (State of
Inbound Marketing 2012)
Social media has many benefits, but a few of them stand out above the rest:
1. Brand Awareness: Staying on the top of your customers’ minds through constant
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interaction.
2. Customer Service: Building an efficient back and forth dialogue with customers.
3. Advertising: Promoting your products/services, specials, coupons, etc.

The Major Players
Though there are dozens of social media sites you could use, we are going to focus on the
four heavyweights of small business marketing:
Facebook will be the main hub for your social efforts. Creating a business page on Facebook
allows you to house a variety of different content, including your contact information,
pictures, videos, news updates and fans.
Twitter is the real-time information sharing portal of the Internet. Twitter can be leveraged
as a customer service tool, as well as a way to interact with influencers in the community
(such as industry bloggers, community groups and other local businesses.)
LinkedIn is the social network for professionals, and is a B2B marketer’s best friend. It has
a highly targeted database of business people, making it an ideal place for lead prospecting
and employee recruitment.
Yelp is where your reputation lives on the web. Customers go to Yelp to discover local
businesses, read and write reviews and find the latest coupons.
These networks represent the greatest opportunity for small businesses on social media
because of their reach, ease of use and powerful functionality.

9 Steps To Get Started with Social Media
Now that you know which networks to focus on, it’s time to get started with social media.
Though each business and industry will differ slightly, the following ten tips will give you
some universal best practices for using social media correctly.
Complete All Your Profiles
Customers will be looking at your social profiles to learn more about your company. Fill
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out your biography, website, hours and as much information about your company as you
possibly can. Completing your profiles enables your customers to take action and move
closer to a purchase.
Define Your Voice
Your social updates should reflect your company’s personality. Are you known for being
quirky and fun? Prove it with your posts!
On the contrary, more conservative businesses like banks and lawyers may want to take a
more professional tone on social media. Treat social like an extension of your dialogue.
Create a Posting Schedule
In the world of social, consistency is king. Creating a social media update schedule will
ensure that you know what to post, when to do it, and how often. The #1 reason businesses
fail in social media is lack of consistency, so make your social schedule a part of your daily
routine.
Connect with Real People
Would you put a billboard in the desert? I don’t think so. Social media is the same way. If
you’re not connecting with real, local customers, then you’re not making the most of your
time. Try to connect with friends, family, existing customers and business partners to get
started, and then work on connecting with new customers.
Tie-in Your Existing Marketing
I bet your next question was “But how do I connect with new customers?” The simplest and
most effective way is to incorporate social media into all of your other marketing channels.
Include social sharing on your website and blog, put the URLs on your flyers, include links
in your email signature, and be sure to include social in your future marketing endeavors.
Don’t Forget to Respond
Much like in real life, customers expect a response when they reach out to you on social
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media. This goes for both negative and positive comments, so make sure you are punctual,
polite and concise with your responses.
Promote Your Stories, Events and Deals
This sounds like a no-brainer, but it’s also insanely effective. Social media is the perfect way
to broadcast your message to an audience of highly engaged local customers. This goes
for blog posts, product announcements, upcoming events, coupons and nearly any other
content you can think of.
Be Visually Engaging
A picture is worth a thousand words, and on Facebook, they equate to 53% more likes than
non-image updates. Posting pictures to your social networks has been proven to increase
engagement across the board, as well as visually grabbing the attention of your fans. Post
pictures of your staff, your products, your store and anything else that can support your
content.
Manage Your Time Effectively
By now you know that you need to use social media, but it’s important that you manage
your time effectively. At some point you need to actually run your business. Tools like
LocalVox make social media simple by letting you manage all your social networks from one
dashboard.

LocalSearchDrs. makes social media simple, effective, and affordable.
With the Social Inbox, you can manage all of your
social media from one convenient place - and its as
easy to use as email. Request a free demo of the social
inbox to see how it can help your business streamline
your social media efforts.

See how LocalSearchDrs. can help your
business succeed with social media.
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